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Greetings to all Language Enthusiasts..!!

Dear Readers,

Welcome to this month’s edition of our foreign language
newsletter. This issue celebrates cultural exchange and
highlights the  growing importance of multilingual
communication in today’s interconnected world.

It gives us immense pleasure to introduce you to a ZP school in
Kesnand, where students are learning French as a foreign
language. Dreams and ambitions may reach as far as the sky, but
without guidance and direction, one may never truly discover
how high one can soar. The Chief Executive Officer of ZP Pune,
Mr. Gajanan Patil, through his visionary efforts, has become a
guiding light for thousands of students studying in rural and
remote schools—students who may never have imagined
themselves learning a foreign language.

FLOA is proud to have played a pivotal role in this initiative,
helping bring these students closer to the skies they dream of
reaching. Through his insightful article on how languages and
technology are shaping the future of students in rural schools,
Mr. Amol Lad offers a compelling perspective on village schools
gradually becoming part of the “global village” our world is
evolving into.

For centuries, bridging languages has been the work of
translators. Today, in an increasingly digital world, translation
may seem like a process accomplished in just a few clicks. Yet
translators remain timeless custodians of language, carrying
with them a deep love and passion for connecting cultures and
meanings across linguistic boundaries. As Ms. Monika Lele
Mitkari thoughtfully points out, artificial intelligence has the
potential not to diminish translators, but to empower them in
many ways through adaptation and innovation.

This naturally leads to an important question: Can Al replace
human translators? The answer is far more nuanced than a
simple “yes” or “no.” It lies in understanding how Al is designed,
applied, and integrated into the translation process. Ms. Riya
Agarwal explores these complex layers and invites readers to
reflect deeply on the evolving relationship between language,
technology, and human expertise.

We warmly invite you to join us in celebrating languages,
cultures, and the joy of language learning.
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The future of language in this rapidly
growing digital world is not about taking
over human communication but about
making it more fluid and expressive. It
definitely is not about replacing human
connection but about replacing it in
ways that are faster and more
emotionally layered. Language in this
digital ~world encourages  better
cognitive responses. In fact it is just not
spoken anymore, it is swiped, tapped,
reacted to, and felt.We are slowly
moving from writing to signaling, from grammar to emotion, from perfect error free
sentences to perfectly timed and emotionally appropriate responses and reactions.

At its core, language is becoming shorter, smarter and more visual. We all have already moved
on from long messages to quick, instant messages with so many platforms at our disposal.
Emojis, GIFs can carry the entire weight, emotion and expression or even the gist of a
sentence. Maybe in the near future, this trend will deepen communication and may rely as
much on symbols, voice tones, and visuals as on words themselves.

Interestingly, as communication speeds up, attention span shrinks, and language adapts.
Messages become more concise, often sticking to what is necessary and important. But
alongside this transformation, there could be a counter trend of people seeking depth again
through long-form writing, storytelling, or voice notes that feel more personal and human.
Another powerful evolution is emotion-rich communication. Text alone can feel flat, so
people increasingly rely on voice notes, video messages, reactions, and even Al- generated
expressions to convey the tone.

Another big shift is Global Blending. Digital platforms erase borders, so languages naturally
mix. We already see this with fusions like “Hinglish” and “Spanglish”. Or even Al making it easy
to understand and encouraging using quotes or phrases in different languages for impressive
communication.Miscommunication can rise when messages are too brief or overly symbolic.

There could be a risk of
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Similarly, Al - driven translation will break down language barriers almost completely. You
could speak in your native language, and someone across the world will hear it in theirs in real
time. Languages across the globe will be able to coexist more freely, without limiting
communication.Language won't disappear, it will evolve into something more dynamic,
adaptive, and deeply intertwined with how we live digitally. Yet the most beautiful part is that
in this fully digital world, the purpose of language will remain unchanged - to connect, to
express, and to be understood.

Monika Lele Mitkari
(German language Expert)
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Amol Lad
(Teacher, ZPPS, Banagarwasti, Haveli)
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Al translators are everywhere today—from
quick Google searches to built-in tools on
apps we use daily. They’'ve made
communication faster, easier, and far more
accessible than ever before. But the real
! question is: can they truly replace human
translators?The answer isn’t as
Y straightforward as it may seem.
W k = Al translators are incredibly efficient. They
Al Translation anslation MMM can process large volumes of text in seconds,
offer instant translations, and are constantly
improving through machine learning. For basic communication—like understanding a menu,
translating simple emails, or getting the gist of an article—they work surprisingly well. They
save time, reduce costs, and make language less of a barrier in everyday situations.
However, language is more than just words. It carries emotion, culture, tone, and context—
things that machines still struggle to fully grasp. A human translator doesn’t just translate;
they interpret. They understand sarcasm, cultural nuances, idioms, and the subtle intent
behind a sentence. In fields like literature, marketing, legal documents,or even personal
communication, these elements matter deeply. A slight misinterpretation can completely
change the meaning. There’s also the creative aspect. Human translators adapt content
to make it feel natural in another
language, not just accurate. This is
something Al often misses, as it tends to
translate literally rather than
contextually. That said, Al and human
translators don’t have to compete—they |
can complement each other. Al can W& -
handle speed and volume, while humans
ensure quality and authenticity. Many
professionals already use Al as a tool to
assist their work, rather than replace it.
In the end, Al may continue to evolve, but replacing human translators entirely seems
unlikely. Language is a human experience, shaped by culture and emotion—and that’s
something only humans truly understand.

Can Al Replace
Human Translators?. .

-

- e e N D & A " e A .
Riyaa Agrawaal

(Language Expert)
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. What is the main purpose of language?
. To confuse people

1
a
b. To connect and communicate
c. To show intelligence

d

. To write long sentences

. What does “LOL” mean in texting?
. Lots of Love

. Laugh Out Loud

. Language of Learning

o O T O N

. Line of Logic

. Who amongst these are said to be the earliest foreign settlers in India?
. Africans

. Portuguese

. British

. Dutch

o O T 9 W

4.Which tool helps translate languages instantly online?
a. Dictionary book

b. Google Translate

c. Calculator

d. Calendar

5.What is a “voice note”?
a.A written message

b. A recorded audio message
c. Avideo

d. A picture

Instructions to participate in the quiz

1. You can participate in the quiz and answer the question by clicking on the Link in the email.

2. We would like to have maximum participation for this quiz. You can use Internet Sources to find the answers
and study more about the related facts.

3. Results for the quiz and correct answers will be declared in the next quarterly issue of FLOA E-Newsletter

Answers of Quiz January - March Newsletter

B) The Characters

D) Folk Tales

A) R K Narayan

C) Rabindranath Tagore
A) Tamil
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Half Page Ad :

Dimensions : 180mm by 125mm :

(Horizontal) :
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Full Page Ad :
Dimensions : 180mm by 250mm :
(Vertical) 0 B e e [m=—————————— 1'

: Column Ad :

: Dimensions : 90mm :

I by 60mm 1

Quarter Page 1 (Horizontal) !

Dimensions : 90mmby f===——om—mmaeao 3

125mm
(Vertical)
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Above given layouts are only for understanding the advertisement sizes. Actual
positions of ads may vary as per space available in the issues.
Below given rates are for advertisement size and number of issues published yearly.

E-Newsletter Ad 1 issue 2 issues 3 issues 4 ijssues
Full Page INR 500/- INR 1000/- INR 1300/- INR 1600/-
Half Page INR 400/- INR 800/- INR 1000/- INR 1200/-

Quarter Page INR 300/- INR 600/- INR 750/- INR 900/-
Column Ad INR 200/- INR 400/- INR 500/- INR 600/-
3 months 6 months 9 months 12 months

Wesbite Ad
INR 1000/- INR 2000/- INR 2700/- INR 3300/-

GST @18% will be additional on all the above rates.

Please send the E-Newsletter Advertisement in PDF or JPG format ONLY

Please send the Website Advertisement in JPG or PNG format ONLY.

www.floa.education
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Foreign Language Online Application has started this quarterly E-Newsletter to build a community of Language
Experts,Teachers, Students and Language Enthusiasts. To add to and grow this community, we appeal all our
avid readers to also be a part of this E-Newsletter by sharing content in the form of Articles, News, Personal

and Communal Achievements, etc.

Who all can contribute?

School / College students can send their achievements in the field of Language, Literature in
activities like Elocution Competitons, Competitive Exams. etc.

Students are also welcome to submit articles and share their experiences through this
newsletter.

Teachers / Principals and other authorities can send their achievements in the field of Language,
Literature in activities like Elocution Competitons, Competitive Exams. etc. These achievements
can be on a personal level or their organisation level.

Students are also welcome to submit articles and share their experiences through this
newsletter.

Any Educational / Corporate / NGO / Entertainment Organization can send their achievements
like Awards, Recognitions, Unique Projects and Activities, etc. by their employees or the
organization Collectively in the field of language, Literature, etc.

They are also welcome to submit articles to share their expertise for this newslette

International Education and Career Guidance Consultants are welcome to send their
achievements, Success Stories, and also write articles to guide students and corporates, through
your expertise, about Education and Career opportunities abroad, the preparation required,
international policies, documentation required, etc

Domestic / International Tourism and Travel Companies, Consultants, Tour Organisers, etc. are
welcome to send articles to guide and prepare travellers with tips and tricks before travelling to
Foreign Countries. For a lot of first time Traveler as well as Travellers of various groups, it can

be confusing when in a Foreign Country. Let us help these people through your expertise.!

Any individuals (Working Professionals / Doctors / Business Persons / Content Creators /
Travellers) who have toured / lived / are settled in a Foreign Country and who wish to share their
experience are welcome to submit articles to us. Your golden words can be a motivation as well
as guidance to a lot of people trying to go abroad

This E-Newsletter will be published on quarterly basis every year as per below given schedule.

Date of Issue Release Last Date of Submission T

15th January

15th April

15th July

15th October

www.floa.education

English and Hindi only.
30th November « Articles / Achievements can consist of Text and
Relevent Photos.
« Articles / Achievements should be of maximum
500 words and 3 photos.
o Articles / Achievements to be sent ONLY in

31st May Word/Docx
Format with photos inserted in the file itself. Strictly on PDF.

28th February

31st August

Send your Articles / Achievements to us on floa.connect@gmail.com
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